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Establishment and operation of IBITA BPC export support center in Middle East in UAE-ESMA and Dubai

— “Beauty World Middle East 2022” IBITA Korean Pavilion Participants Receive Support from Dubai BPC —
— “Early selection of KOTRA govemment support in 2023 and IBITA Korean Pavilion participants will be selected first” —
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Government support for Cosmoprof Bologna was confirmed in 2023,
and KOTRA and IBITA will support Korean Pavilion,

— Cosmoprof Bologna is offline for the first time in three years since the pandemic —

— All the participating companies achieved successtul results. They raised the status of K—beauty —
— KOTRA and IBITA co—operate the Korean Pavilion and participate in about 200 Korean companies —
— The participation of the Korean Pavilion stood out due to China’s absence —

— Booking IBITA pavilion for Cosmoprof Bologna 2023 —
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IBITAs Major International Exhibitions
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Despite the spread of COVID—19, K—Beauty is popular in Dubai

— 35 Korean companies funded by the government participated in Dubai Derma 2022 —
— About 80 Korean companies participated in and K—Beauty has grown in stature —
— There are a lot of buyers who find sector of aesthetic beauty products —
— IBITA is recruiting participants for this exhibition with a re—entry rate of more than 87% —

SHIO|HOKDubai Derma) SH=EUESQ! IBITAE |t 28 27¢~38 1
UMK (3YZH UAE(OHZOID|Z|E) SFHIO|0IA F& S=HI0| HOKDubai
Derma) 20220{ KOTRAYSEX | IBITASHE2S H|Z610{ 8004 RI7IALZt
7|cH Ole| 2EUE AL H2|0] DO 2ARRE BRACt

SFHIO| H0KDubai Derma)®A|gl= & % S0tZ2|7F X[ ZOf TIE
0jg FEIZ0F HMZ TA|S|0|0, SHIO| QHAZHO| HA| TZ HSAIR!
INDEX Conferences&Exhibitions(ICE)7| | ot ZH|FEAMA WS
S|(IBITA)= 201232 FHI0| ot MA|S| SH=IHERE2AM HEE of
211 UOH ot=7 | YRS SR QUL

Aol T=LH19 SO 2 UFO| 7|21 e SAHE At S
20224 SFHIO| HOFHA|IZl= HAIA 1000470=0llA 250070 A7 &7
S & OfL2t F2F F4 220{HO| 52| HZ240| CHAVL Z=LH9 O]
T 2ZCZ 5| 3|=3MCh= T/t TAIZIRACE

£3],“Shaping the Future of Dermatology and AestheticsE F=X|Z gt
IS0 2ERZOF 24 EH, X2 7|52 SFots Ut ZMTAL IR
0l & JH 957)7| ¥ 7S EaldE FENSS ME0l= TA=7t
SA| JHZ|=0] QETI0| LE201 HAZE 2 HEHES| 0|58 HE
AlZACE" 21 AR = R

E5H SHREMEIHEHS|(BITA) 238 -0 TEZKKOTRA, iR
AEXRIESANt SSTEEH S A7 (7L LREHE2| UZo| 0]

oo o
oro 71 k=3
HMEZ Eals TUT

—_

0] SHI0] HD0F 2022 HA|S|0= O[A7UFO0FZODI2|E ThAY), et

(CIREMATIZS YY), FHY(ZE} AMY), BEE(FFHI0| ZJANS

of R0 82X HAKS0| 2ol 2022 A2V F=L e
9]

2 K22 AlZIY0= A E7Iet et=7 PSS et ARt L=2ot0]

@ 2022'4 HafZE! HE|H|0] (Beauty Fair Brazil 2022)

< 920224 92 3YU ~6Y - BA HE ATER

« 72 157= 5007iAHZE7E, 200,00004 £t

- MAESE: 2HEE, UIY, 604, 012717 2 &, 0188 eEE 87| &

HE| =5
RE| B

4

H7IMES] OZAIES ZFotr XEA01 X3 2org Z+ol = T
EESH IBITA AR “HEREEXM0IME UAEERLE FAMIZAE IBITAR
T St=HIZ0| FHIO0| HOo| MES = UL FHo1V |2 SHCE™ 10 BHRICE
2023HE FHI0| Ci0KDubai Derma2023)%A|g| &7} 2tzdst 2o|Abst
2 IZHFEA N ATS|(BITA) FHIOIAMRIE, 02-6268-260601 22lot
o =

ot

(FHIORIEAZHA 720t BITA (5H}0| BPC CEO IBITASIE St=HIE
STEES SO SHIO| $EUR BOIHZ)

(UAE HE7|H-ESMAS} IBITAZ

SEEEN

SFHIO| Ejot =32 KOTRA IBITA

TS BRI 719

@ 20224 HA|Z HE| A (Expo Beauty Show 2022)

CUH 2022 108 23U ~ 269 - R AT, AT AE]

« THE: 5571= 5007HAH-E7, 83,0003 &2
- FAES: SFEE, U, o0, DI8717| H 3, DISds) si=E 8715

HE| x5
HE| &gt

TN HEEC] : 02-6268-2606

04 | wraGyroni



SHjo| HE|HE

IBITAs Major International Exhibitions
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Despite the spread of COVID—19, K—Beauty is popular in Dubai

— IBITA pavilion is next to USA and Europe pavilion, And IBITA pavilion is in front of main entrance —
— IBITA get a subsidy from the government for 2023 edition —
— IBITA participants can be supported by UAE BPC for HALAL certification —
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Mission to South Korea was held for the first time in Korea

— IBITA is a Korea representative of GCC(Global Cosmetics Cluster) —
— IBITA chairman, JT youn is a key figure in the Event Community Committee —
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IBITAs Major International Exhibitions

FARTZI OIA|OHCosmoprof Asia2022) AHIA OfiC|M Al7|E2A] G2ICt
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Cosmoprof Asia 2022 will be held in Singapore

— Due to entry restrictions in China and Hong Kong, it will be held in Singapore for three days from November 16 —
— Cosmopack Asia will also be held at the same time, and all events in the beauty industry will participate —
— IBITA pavilion will participate with about 100 innovative and outstanding Korean companies —
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IBITAs Major International Exhibitions World Global IBITA Photo Zone

%HIT‘:’rEI” A3(BITA) &8 OJAFEE2 Z2LH9 HIG| SH0|A T & 810] =L, 2! SHIAESE 74

Aol= et &ots BMRAC. QIIRI0] oA 2212192 7| 0] ZX|0[X| ZZolH IBITAZF CHiloA]
fOI':'E—Ii 2L fHGI0] FMAS FHRAC.

Despite the pandemic situation, JT youn, chairman of IBITA has been constantly pioneering

domestic and overseas markets and has achieved great results. IBITA held online and hybrid
exhibitions to support companies that could not go abroad due to COVID-19.

(UAE Dubai ZZTHEX} IBITA JT Youn, (UAE(OIZ01|0|2|0|E) Dubai Office IBITA BPCZI 21} SHA| {(1XF UAE-IBITA Halal Conference 7|2 &%)
Mr. Abdulla, Ceo Mr. Ahmed) 719 %)
{Alibaba K-Beauty Conference Webinar) {2022 GCC-IBITA (GCC IBITA Korea {IBITA Korea Hybrid Exhition) O|Y ZAHIX7 |HE2 Rkt
ACTION PLAN) Conference 2022) SAT|HOITHSI0A] 7| HESD
{in—cosmetics Asia K-Beauty Formulation Day IBITA) (K-BEAUTY(KOTRA & IBITA) (IBITA, GCCEEL, FKCCI 47} 7|22 K-Beauty S2{AH
Poster) RAO|5t QjmEi0k)
{in-cosmetics Awards Koreay ~ (Hybrid exhibition (MD) Merchandiser IBITAGIO[E2|= {GCC(Global Cosmetics Clustre)Mission Korea)

TS| IBITAT 2 SHRITIAIS]))

08 | |B|11\§%WW



9E 22 BITARZEE IBITA's Major International Exhibitions
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As a result, a roadmap linking the Middle East and Europe for the beauty industry was completed. In particular,
network formation has been achieved on 6 continents: Asia, Africa, Europe, Oceania, North America, and
South America. IBITA will use the network to support all Korean companies participating in the exhibition.
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(M3 GCC D[M4=2|0KMission to South Korea 2022)19711= 40 ZAMHEIZ2IAE] EH (FUZEE) Global Cosmetics  {Samsung Group Chairman Lee Kun ~Hee &
Cluster 3|& F2|AED H2 Christophe Masson (EY2E) ZHSEMAWHATS| IBITA JT.Youn S1E) IBITA Chairman JT.Youn)

@12 BA7IUEYAIET TNE BB O 27|98 (HEIDIR BA7IRRIa0N SN ISHM 8FL B (UAE FRIZIOR SE BITAC ZIAHH 401
FA7HEYEI TiChA T3
(UAE-ESMACHE ST} BITAZE B3R E HElR] (313-UAE ZRBE2UISI0IN UAERSS} (=Apm Mel9|2I3)
459 T3] IBITAZH 15 P30t R
(BITAS S2E 5T 3P SA7|Q Q4UERHOIE PRl (KBIZ2:3} S{i9i212])

IBITA 28 31 2I1%)

|B|'|;{\§'?’W6i5‘ia!°'k’ | 09



IBITAs Major International Exhibitions E{7| HE|REIAOt / @& SPYERE[AAR

E{7| OJAEKSOfIM “202214 BeautyEurasia Hi2ke|"7} 74510 A2k2|of OfA
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BeautyEurasia 2022 in Turkiye was held successfully

— All 18 government—funded Korean participants are pleased with their great achievements,
and the re—entry rate in 2023 is 89% —
— VIP buyer program is provided during the exhibition —

Xt 6215U~17U(EUZY E7| O]AEZ0iIA “20223 BeautyEurasia L3 7+ O YEuF ST} oiQIHI0|0 A I & + U= E2 &Y W o= el E
02 EIUCE 27 JH=0] oF 400709] FHA| E7IAIRE 17,406 HO| ofyE RE| HE RE| o= A7 22 TS YKl sha ol 21|
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= “VIP a2
DL, TONRE CHEECH D222 S FIA| QA9 RO MER AT U HIXUA
BeautyEurasia 20221 R2HAIOF XIOIA 7HS 2 SRS HE| BAIZ0IN R 2 71317} ABEIAOH, VIP 312l Bolo] m2 T2 FAIZI0IA 75 HH201A 4002
2T OpAIOe] SYO| IxIet KI2iE X7A02 CIOfet HIOIOSL ROl WS T OfO| 23 HO|OPt SAYEICL T HiCh FAI8l 72t 5 23071 M Ty
3 8 4 Q= ZOIAI0S] ATIO| FHASICH MPIEQ! FAZFAMQ TETEON o 9799K=0] Aok SIS MZRTIT BAIRK= B3iC,
FIGEH= SIS HE| FAIZI0] 9U F10| MAIZl| SRIELS BITAZHI0E  AREZIO| $1243] 77t SOt ZIHRIA, SPHE Ag2|, T4, EIC 9 5(0f 47} of
W SRBS 2YeHD UL o 2 2 532 AUOD BITATR SR I3t VI BF 2 41US 715
FRREIIDAHEEI(BITAV 86 BEAIY SRHOR @ADL AZIS 71 0 20234 THETE 89%9] &2 Q1710 Ef7|0JAEHS REIQ2HAIOL HAll= 3
O SR B ATIAL 2 WS SRYBHE| M27I9 HIO[0IZ BT, EFIRH Y0 U710 QNS DIRIT 20234 H2MIX| IBITABIR A7pAS] 45X 54 o2
Alole] BHE QET MSSO0M Tl AR50 TOIRIe} MEQH U Jj@n IS T F9I 4O UL

(2022 E[7| S24AI0} IBITA 312t 2 (E171 REHAO} FA 3] 512

202214 94 SIUEHE|AAT 102 18~22Y 25 ULHoiA Heq sH2IH0|H TAE =0}
Osong Beauty Expo will be held at Osong Station from October 18 to 22, and overseas buyers are interested

— For the 10th consecutive year, Cosmetics & Beauty Expo, Osong Korea 2022 —

“Osong Beauty Salon” Discover the latest K-beauty trends and products in Korea or the comfort of your homel

For the 10th consecutive year, Cosmetics & Beauty Expo, Osong Korea 2022, brings together Korean companies providing
both raw materials and finished goods. Last year, the fair successfully unfolded on its online platform, gathering 201 Korean
exhibitors and 704 buyers from all over the world.

In 2022, the hybrid fair will provide both a physical and digital experience. Visitors will have the opportunity to visit booths
and take part in B2B meetings* at Osong station (offline) from October 18th to 22nd, while digital visitors will have access to

virtual booths and online B2B matching.(Inquiry E-mail : ibita@ibitaor, kr)

(2022 2& SFEERE[AAL)
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GCC, NSZAY, IBITA Y2 EHH|Z IBITA's Major International Exhibitions

GCC, NS244! BITA HFeUNZRE MZ2 FEHE
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GCC, NS homeshopping and IBITA made a MOU and make a network for

manufacturer and distributor channel abroad.

— The distribution of cosmetics in Korea needs to change in line with the trend and coexist with each other —
— BITA, GCC, NS homeshopping will cooperate for development of Beauty Industry —
— Korean Beauty Industry’s Export Market to Open to Domestic and Foreign Distribution Markets —
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IBITAs Major International Exhibitions
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IBITA organize Korea Pavilion in EXPO BEAUTY SHOW in Mexico 2022

— Demand for Skincare, Barber, and Men’s Care Products Surge —
— With the rapid recovery of skincare and color cosmetics, the beauty sector is expected to grow again —

HAIZ RE| HAIZ|(EBS Mexico)= 1997ERE 204 EA 0|01A
QF HWA|IZ hE SERE| TAS2 SEO| 2| 20 202042
HA|5l= HOBCZ FAFUOL) 2021E MASlE ORI
TIHHOH, ol0[E2|EQ UR YHILHE 2242102 JHEICE A
2|52 2021 TA|Z= 201997K] LE2[0102 YT HOZ T
ZIHE MABIE Z|Thet oA S-S HEIICt.

QU002 20213 10Y 24~26(2210! YH|Lt %) Centro
Citibanamex0f|Al 7HE|= EXPO BEAUTY SHOWE of| 0] XIS,
HUOIE, ALt HIF, 2HEE 5 23 0|18 &E MZ 2 HAZTZIAL
Q2] 300047HM oF 25,000F2| YEZH0| H7IolH Z=Lt o=
Ol = A=k2|of 7HatSHCE

20194 FA|2/QF H|W3HS [ 20214 TA|3l= F2LE HEZo2
SIT LUHZHO| 0| AASIUCLE 20190 QA MiE 82 &
AlS, Z4E FE| MH|A SH 3 Cket Wig D20 = iF 29
7= Of A1} CHEQIH MES20| EX|= OMIE=Z 7?—0foqﬂf

TIAE] 717tE0t ofl0] & Tj0|3 Y, HE8F &E & 187H°| =27
2, 12702 MID[LE, 127H2] HIO| 2 47t TIATC HE|
Ael 2ld Sets mefet 4= U0 W2 HHUS0 E’.é.ol X'KEIO*EF

LESH MAIZIE Soll AIY TE, FALAL, HI0|0] 2SS 2ot B2B 4
=& OfL2t B2C % MO EdstA| O|FORICE. of 7kX| £E0[et

H2 WAZ FE| TA2l= YA MES Tfoks B2C AT
T4 U K| 20 HiE 22 R T fIe A= &4
= o0 ZEotH 5“1

>

MAI2| Z7IAR] HISS 51017} 35%, SHEE 20%, WY 16%,
271 9%, 'E.“g%%(Barber Shop) 8%, LE 6%, 7|E} 6%, 0|&7t1
1%2 &7fet A22 2= HAVL EIRUCE. 50|, HAIZ FE| HA|

22023 SH}0| Cjat (DUBAI DERMA 2023)

- U 20231 38 12 ~ 32

- T2 110743 1,20074A &7H, 267 27F2, 21,0004 22t
- TAZS: 0AEE, 9)27)7), 92 B3 FR

3|0 =HREMLUABS(IBITA)E St=tS 2015EFH HA|S]
7t FAE 2020ES MQlotil Dol == TJottd &7 iR,
2021404= 2F 140Sgm*® #2201 1178APF E7IR1CH, OpAT ) 38,
Mg 59| 7|=2HdE, DrA7etet FURIE, 018 dd, Ea, 0t0|
32 F K|, 2of AEK| SO LIt 2|At et=201| &7t
TZLHNO MEOZ 0I5t MA|g| ARHE = V1 ZVtE =220 &
& BHH|Ct Lot S E HE| HiES =elet = A0 HAIZ 50|
of offe| FHMSO| BE IEE NSAN HAIZE ZAE F2L
Off HHSEAL, 7HRlE=] 3 2140] theh 0] ZO0IX|BA E2 &
271 JYHE AE o= SEE RE IS0 et M7t IR
=0 Sr=ekdE RE7|Y0| HOITIES ?/ot0 HAIZ RE| HA2IE
St 7H&E EHlotk= X0| St

20224 HAIZ HE| MA|S|(EXPO BEAUTY SHOW 2022) &7}&
9l: 02-6268-2606

P
1=
=

&)
[
>
Ton
rat
H
=
r
oM
~N

2023 O}=3 A7t ABS (America’s Beauty Show 2023)
- U 20231 4% 152 ~ 17Y

« T2 19123 7HZ], 1571=F 3507HAHE7Y, 357= 85,0000 Zf
- TAE= 60, 27101, HIY Q| RE| HIZ M 2=

t

el

THE NEXT

DONALD E. STEPHENS CONVENTION CENTER ROSEMONT, ILLINOIS
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HI2t3| Preview

IBITAs Major International Exhibitions

100419] SIS XI5t ABS DISHI2t&]7} X/t 42 092112, A7FT DONALD E. STEPHENS CONVENTION CENTEROIA 2ICH,
£35|, 0|H EI&S|= =K Esthetics, Cosmetics & SPA ZATHZ AT} 22 FA| &4 JHEECE BITASHEE2 Z2LHO 0|2 SiX| A&

12{of{ 2023 = AH7|5t0] otk &7IGH |2 AXol
S
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The Professional Beauty Association (PBA) exists to elevate, unite and serve the
beauty industry and the professionals who improve people’s lives. PBA provides
members with education, government advocacy, charitable outreach, events and
more.

PBA is the largest organization of salon professionals with members representing
salons and spas, distributors, manufacturers and beauty professionals.

PBA produces the International Salon and Spa Expo (ISSE) at Long Beach, PBA
Beauty Week, the North American Hairstyling Awards (NAHA), Beacon, Regional
Forums, Executive Summit, Distributor Executive Conference and more.

To learn more about the Professional Beauty Association and the benefits of
membership, visit probeauty.org/join.
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Beauty & the metaverse
— Under construction — by Naomi Marcoulet —

Hardly a day now goes by without a company announcing some
type of move in the metaverse, the much-hyped immersive
parallel world where our digital twins are soon predicted to
work, socialize and play. Features of this new(or not so new-
remember Neal Stephenson’s book Snow Crash from 1992 and
virtual world Second Life in 2003) include NFTs(non—fungible
tokens), avatars, DAOs(decentralized autonomous organizations)
and cryptocurrency. In a bid to keep up, companies have begun
building teams and adjusting their digital budgets to learn and
create strategies in the area.

However, it also seems that many brands are rushing out
initiatives with a metaverse tag to jump onto the bandwagon of
what seems to be the next digital frontier, without really having
thought out what these projects will bring or what whey hope
to achieve with them. Increasingly companies are also now
calling any digital project they develop a step into the metaverse.
While the space is evolving rapidly, it is still very much under
construction.

NFTs

On the back of a number of high—profile successes, the market
seems to be teeming with NFT launches. But the sudden hype
and race by brands to launch NFTs has sparked some criticism.
While brands need to explore and experiment, launching
NFTs just for the sake of it will be poorly received and seen as
uncreative or as a cash grab, says Cosnova Digital Marketing
& CRM Director Thorsten Muhl. Mainstream consumers have
also yet to be convinced of the value and utility of NFTs—some
research indicates that the average consumer does not even
know what an NFT is—but brands are already seeking to create
more accessible initiatives. e.l.f. Cosmetics’ launch of the
#CryptoCosmetics collection at prices corresponding to the real
products, on the Bitski platform which accepts card payments,
garnered much attention, with the NFTs selling out in nine
minutes.

NFTs are about participating in communities, and enabling the
communities to benefit, say Michaela Larosse Head of Content
& Strategy at digital fashion company, The Fabricant. However,
things are changing fast, and in the past 12 months alone, NFTs
have evolved from being just about art and are now driven by
utility, says Nick Pringle VP Executive Creative Director at R/GA
London. “So if | have an NTF-what does it give me? What does
it unlock? So that has evolved over time,” he says. There is also
interest in NFRs’ capacity to validate the authenticity of digital
assets, as well as to help stem the flow of counterfeit goods by
applying underlying blockchain technology to physical products,
comments Doug Stephens, Founder of Retail Prophet.

Virtual stores

There are big expectations that the metaverse will revolutionize
the online shopping experience, and particularly in beauty where
AR and VR are already in play.

Neha Singh, Founder and CEO at Obsess, an augmented and

virtual reality software platform for experiential shopping, confirms
the rising demand for virtual store shopping experiences that
reflect more closely how consumers shop in real life. “VR and AR
are more engaging shopping experiences and consumers are
looking interactive, immersive experience [...] whatever device
abd at whatever time they choose,” says Singh.

“For brands, not having a metaverse presence in the future will
be like not having an e-commerce site today, which os both
unthinkable and untenable, given how consumers now prefer to
shop”. The virtual store is already in action with beauty brands
using them as a direct-to—consumer approach, but there is also
potential for brands to partner with retailers to create a virtual
store on their site, says Florence Wright, Head of Digital insights
at Edge by Ascential: ‘I think the metaverse or some of these
more virtual store environments really have potential to take the
concept of omnichanne0| A the next level, where you have got
your virtual store and your physical store, whicj are working more
seamlessly together for trying on products online and then buy
them physically from the store as well.”

Digital goods

The concept of the virtual product is already well under way in
the gaming world and on virtual platforms, such as Decentraland
and Sanbox, and with the rise of companies like The Fabricant
creating digital fashion, and Dematerialized’s marketplace, which
sells digital fashion.

There is a growing interest in virtual products, but there has to be
a use for the product, says Michaela Larosse Head of Content &
Strategy at The Fabricant. “It's not just a picture you buy and sell.
For The Fabricant garments, utility is absolutely essential to what
we do, because digital fashion is meant to be worn. Utility is key
otherwise you just end up with only a very limited experience,”
says Larosse.

With The Fabricant;s designs, for example, users can take their
virtual garment into the virtual world, dress their avatar, see
themselves wearing the clothing, and users can also trade the
virtual product. pringle agrees, saying that one way the digital
product links to a physical twins, where the digital product
or experience or as a means of accessing exclusive virtual
experiences. “We will see more,” says Pringle, “But brands will
get more creative in what comes with that digital asset.”
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Global Cosmetics Cluster Worldwide,
the new gateway for SMEs

GLOBAL COSMETICS CLUSTER WORLDWIDE

Fifteen clusters and national associations for cosmetics and

perfumery, announced today the official launch of Global
Cosmetics Cluster, the global network representing the whole
value chain of the beauty industry: including extraction of
ingredients, raw materials, formulation, manufacturing, packaging,
finished products, distribution and logistics, engineering /
machine tools, assembly lines, testing and analysis / quality
control, services, research, and training.

THE GOLDEN AGE OF COSMETIC MARKET

This sector was valued as $380.2 billion in 2019 and projected to
reach $463.5 billion by 2027. The growth of the cosmetics market
is due to the increasing awareness of the importance of beauty
wellness in the female population and the attractiveness of the
industry to female entrepreneurs and workforce. The beauty
market is innovative, dynamic, and progressive, contributing to
lifestyle improvement, as well as being assisted by per capita
income increasing constantly in emerging countries.

The new entity incorporates 15 founder members, representing
more than 3700 companies across 5 continents. The new
association’s board is chaired by Cosmetic Valley (France) as
President, with Beauty Cluster (Spain) as Treasurer, and Canadian
Cosmetics Cluster as Secretary and is completed by Cosmetics
Cluster UK.

— By Lisa Dansi —

-Global
Cosmetics
.. Cluster

Boost SMEs international business
opportunities toward foreign markets

In the words of Marc-Antoine Jamet, President of Cosmetic
Valley: “Global Cosmetics Cluster was founded and launched by
Cosmetic Valley in 2016 to unite our strengths and resources,
to share good practice in cosmetics, and to work on common
projects. And this process will be all the more important in the
context of the sanitary crisis that is bringing along new challenges,
fostering a new balance of power in the cosmetics sector at
global level, with new competitors, but also new opportunities.
The challenges are difficult to overcome. We need to face them
together, “Global Cosmetics Clusters™ was set up to empower
each to quote the old Henry Ford, the iconic figure of a precedent
industrial revolution, who used to say: “Coming together is a
beginning, keeping together is a progress, working together is a
success’. Let's keep together and despen our cooperation!”

In 2019 its members decided to form a board and committees
and work towards the goal of becoming an official organization,
which has snow been fully realized. In 2020, a new branch, Global
Cosmetics Cluster Europe, was formed with the support of the
COSME Program of the EU Commission.

The purpose of the new meta cluster is to increase international
collaboration for business and research purposes by creating
opportunities for networking and partnerships, thereby helping its
members to grow.
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