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At the invitation of Dr, Abdul Salam Al Madani, the ambassador of the Mediterranean Congress and
chairman of INDEX Holding, Mr. JT Youn, the Chairman of the International Beauty Industry Trade
Association (IBITA), attended and discussed an important meeting on the business plan for 2023,

— Anas Al Madani, the Vice Chairman and Group CEO — INDEX Holding discussed preparations for the upcoming Dubai Derma Fair —
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“Beauty World Middle East,” the largest cosmetics beauty fair in the Middle East in
2023, was selected IBITA, a joint association with government—supported KOTRA

— The IBTA Korean Pavilion is welcomed by cosmetics beauty companies as it can receive even support from excellent
companies nationwide by securing the best location —
— Yoon Suk Yeol President’s visit to UAE also raises expectations for export expansion —
— Through the Middle East network of IBITA and KOTRA, help with UAE local entry strategy and actual UAE marketing —
— UAE FCI Group’s BPC and IBITA Middle East (MENA) export support center for Korean companies —
— Promotion of excellent product customized export consutting by Korean SMEs —
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“Cosmoprof World Wide Bologna 2024” the Government Supporting Exhibition,

IBITA and KOTRA Joint Implementation association was confirmed.
— In 2022, IBITA Korea Pavilion successfully achieved even results in all companies —
— IBITA and KOTRA, 108 Korean Companies that government—supported Korean Pavilion, jointly conduct in 2023 —

— Atotal of about 200 Korean companies, including the IBITA Korean Paviion, have participated in the largest cosmetics beauty company ever —
— Cosmetics Beauty Hall (March 16—18) & Aesthetic Hall (March 17—20) is expected to maximize the matching performance rate
with professional buyers by adjusting the opening schedule by sector —

— The first UAE Halal Conference and IBTA & BPC seminar will be held for two days in Cosmoprof world wide Bologna 2023 —
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K-cosmetic beauty exploded in popularity at the “K Brand Expo” held in the center of New York
— On-stte support and 500 cases ($50 million) consuttations at the Korean American Korean Association in New York have been achieved —
— K-beauty makeup show gets a lot of response from locals —

— The Korea Beauty Expo was co—hosted by the Intemational Beauty Industry Trade Association(BITA) and the Korea Federation of Smal
and Medium Businesses —
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The International Beauty Industry Trade Association(IBITA), the Korean representative of Brazil Beauty Fair
— 40 buyers from Latin America (May 24-29 2023) were invited in Korea agreed with the organizers of Brazil Beauty Fair and IBITA —
— The achievement of deep trust between Braziian beauty fair organizers and the Korean representative IBITA over the past 10 years —

— “Brazil Beauty Fair 2023" will be held from September 9th to 12th at the Sao Paulo Expo Center in Brazil —
— This Fair is the gateway to the South American business involving beauty industry workers, distrioutors, and exporters across Latin America —
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Cosmoprof North America 2023 will hold at the Las Viegas Convention Center (LVCC)

— Cosmoprof Norh America is America’s best B2B cosmetics beauty exhibiion with various dynamic events, many Korean companies hope to perticipete —
— Excellent cosmetics beauty companies in Korea participates in IBITA Korean Pavilion every year, the Cosmetics, Professional, and Pack sector —
- Promote and invite IBITA overseas buyers in advance and expect great results from IBITA Korean Paviion participants —

-1n 2023, all sectors combined in Las Viegas Convention Center, and there are a flood of companies watting to participate —

— From 2024, “Cosmoprof North America™ will be held again at Mandela Bay Convention Center —
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gic 22 BITA ZEZE IBITAs Major International Exhibitions
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MOIAT(Ministry of Economy, Science and Technology), UAE(United Arab Emirates) Government, signed
MOU with IBITA. Economic exchanges are active, including the establishment of the Korea Export Support

Center with Dubai FCI Group BPC. IBITA’s role as a bridge for entering the Middle East, including halal
certification and licensing, licensing, investment, excellent product development, and PB product production.
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IBITAs Major International Exhibitions World Global IBITA Photo Zone

H|12| GCC O]M32|0K Mission to South Korea 2022)2 st= %= JHZ|/GCC(Global Cosmetics
Cluster) A A= 5 197l= 40 Zt=t CETE E7L IBITAZH GCC(Global Cosmetics Cluster) St
H Z5. IBITA-2F8 2|F 21212 HEHT 2} OMIES X™5k= HRLIAIOIM HFLIEIH S| el
O #of OfAOtF 2t GCC.EUL| LIEYAE oty nMTAMHE] S2AEZH 3 U YH T SHH,
The first GCC Mission Korea (Mission to South Korea 2022) was held for the first time in Korea, and 40 delegates
from 19 countries, including France, the UK and etc participated! IBITA is the Korean representative headquarters
of the GCC(Global Cosmetics Cluster). Youn Joo-taek, the chairman of IBITA, served as a key member of the
Communications Community Committee, which coordinates networks and events in each country. Establishing
a network of Asian continents and GCC.EU and discussing ways to cooperate between Cosmetic Clusters.

s

d. 1 ;
3 f':':l. "frl': _.1‘.:r.'
i

Wi

(GCC197li= DT 2|0t St E AIAIE
7Ig+EHEHED)

%8
opi
B
~
e
:‘0

>
0
o
i
ra
40
rio
fon
o
09
OfM
e
~
e
Ofy

Choosd

(FHIO| RE[ZENMIZA GCCRAME {GCC(Cosmetic Clusters) 1974= (YRJCC TAMEHW| MPEH {2022 GCC197li= - 21201 3|

We| SRS YE) IBITAZE: 22101 B ZATfRIA) IBITAYE SIHIZIER! ALKIE)) 2 ZATfRIA)

F
o

(GCCEFA TAMEAZ|E) (M3 01MMZ2|0F GCC1971= 35 CHEE (GCC 5= & IBITA & FCCI REIZZAH
o= MR AIED ZERIE oA

(GCCHEH &8 ZAm2A 21 1:1 B0 O4E) {IBITA & FCC| T2 GCCURH AAmMHA)

08 | |B|11\§%W°m




C 22¥ BITAZEE IBITA's Major International Exhibitions

ZiA Stoll FHREMH W HBSI(BITA) 28 SPH2 11 0ol 2rtr =LHQ| XA LA} Tiitk= HRE Stol
£ T}, BITAS) A1 _I B, QbR MM, NS, 72, B2, T, Z71H0[1 Ki&7Ks3t B, TMA 2ic
O MEL|E] 2| T 2 Tt GHO = NZH0j[H| st MH| AR} HY HES ok= A0] IBITAS] 0]'F0|C}.
Youn Joo-taek, the chairman of the International Beauty Industry Trade Association(IBITA), had a busy year last year for
meeting political and international officials more than ever. It is the IBITA's belief to pursue that always being honesty, human

relations, sincerity, trust, humility, consideration, persistence, long—term and sustainable relationships, partnerships with global
leaders, and to provide customers with the services and information they need with higher expertise and passion.
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IBITAs Major International Exhibitions World Global IBITA Photo Zone
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Since its establishment in 2012, IBITA has completed the formation of an overseas partnership of 40 countries linking
the Middle East and Europe for 10 years and is promoting a focus project in 2023. Presented by the IBITA Korean
Pavilion at the promising overseas exhibition. IBITA is the UAE FCI Group’s Korean representative for halal certification
and licensing in the Middle East and MENA, supporting Korean companies to enter the Middle East through overseas
fairs. Hosted by the 2nd Mission Korea K-Beauty South America (Mexico, Brazil) overseas buyers invites.
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(A) 2| EE| A+ 1 24343| (International Beauty Industry Trade Association) IBITA's Major International Exhibitions
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Cosmetic Clusters) et= CHES(BITA)

® BITA is a non—profit business corporation established in January 2012 and signed an official business
agreement(MOU) with the UAE government MOIAT(previous ESMA) in 2018

— Establishment of the Middle East Export Support Center for Korean Companies jointly with Dubai FCI

Group BPC, including halal certification, licensing, and licensing in the Middle East and MENA (North

Africa) regions.
® [BITA is the Korean Representative of GCC (Global Cosmetics Clusters), the world's only global cosmetics
cluster organization consisting of 19 countries (Korea, France, ltaly, Germany, the United States, the United
Kingdom, Japan, Turkey, Spain, Taiwan) research, investment, and import and export organizations,
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The 2023 Mexico Beauty Exhibition (EBS Mexico 2023) IBITA Korean Pavilion is being recruited

— Demand for skincare and male grooming—related care products is expected to surge —
— Mexico's beauty industry ranked 13th in the world and 2nd in Latin America, promising beauty market —
— Pre—certification registration procedure for cosmetics export destinations is required —
— Expectations in the beauty sector are rising due to the preoccupation of the skin care sector and the
rapid recovery of the color cosmetics sector —
— 96% of Mexicans are interested in beauty, which consumes cosmetics —

2023F10222U~1024UMK| W &|=l= WA FE| TAISI(EBS
Mexico)= 1997 H5E 20 EH| 0|01H 2&= HA|Z thE SHHERE|
TASZ ZH0| Z[CH 720} 20224 FA|gl= @T2[010Z TISHEQ!
Ol F=Lt 20| US| HSHC= JHE|=0] 07 |Y 2F BHF
Sh= HA|T FE| TA3| MA|Z|UCH D AZRUC

£3|, EXPO BEAUTY SHOWE= G010 MIE, HIOLE, At MIF,
SINE S 245 018 U MIE HE TAIRT AL 2E 2121 500047HA} Of
25,000E2| LZ2H0| Z7 150 T2Lt H&0IM &2 |0f THRUTY.
OHTAIME HE S R A, 248 FE| MH|A SE 3 CIGH W
T OO Y 2|7|= 0 d1} CHESI MS40| EX|= O
E=2 IS0 TAIS| 7|7kt 50 2 Hj0|=Y, BMEE HE
18702 T2 724 12712] MIO|Lt, 127H2] H|O|F Y A7} XSO, 2
29 JE| GAIQ| 2|4 S Tere 4~ U0 E2 FEAS0| 240]
THSEUC.

EESH TA|2IE Solf AlY WEH, FXKL 0| &
MS 2|5t B2B AEE OfL|2t B2C o7& HiH: &
251 O] ORI

[7FK| S0[5t H2 HA|Z FE| HA|2k= SHEHOM
{i=2 Holol= B2C SHATHIHE & <~ QU0 TiX| &
ZHOl|A| HiE SE 2 HOHE 5t MAIS| EH|E Y
5101 2ZotH 27O E2EICHT 2ARE 2
C}.

TN 2| Z7IALS] HIZES EH 017t 35%, 3H
£ 20%, U 16%, A71 9%, H8EE(Barber
Shop) 8%, 9 6%, 7[Et 6%, 017 1%= &
75t AC 2 FAF FAPLEHUCL Eo|, WA F
E| FAIS0 ZHSEMAUIARS|(BITA)= &
242 2015H2E TA|S7F FAE 20208 H(2
Sl1! O St=2tg w4ot0 A7 eHRCt. 2022
Ol= 2F 140Sgm® w20f| 187HA} Z7IHO,

0% o 2 o

32

O3, 38, N3 59 7|=2EE, DtA7Rtet FUME, 018 89
4, 2o, 0j0|32 & IX|, Zof AZX| S Thfet 2lAHIBITA o=
SOl &7 oA,

i
i
©
0x
Olok
7
ro
ro
g}
>
fon
[>
2
I
O
Hl
N
e
)]
d
Fl'lt
ron
H
=

U SHH|CEVt CHfet ol T RE| MISS 2iQISh = QI0] HA
ole| RS0 HE 0|52 BITASHEZI| RSAIZCE
EL P70 FOETA 70012 ] 3 2401 CH
2 S 7HE =S #F o= 2EE RE S0 O
01 =0t St=3tYE FEI7|Y0| HOIEIES ot HAIZ RE| ™
3E St /ME &Hlotk= A0| E0H TAKN=E A= FHJUCE 2023
13 BIA|T HE| FA[SIEXPO BEAUTY SHOW 2022) A7H29) : 02—
6268-2606

o Hr 12
o Hir £ kU

rx
i

T
RIS
2

o
55
BT

i Ir
Mooy ko e Ho

ol
=

0

(20224 S HA|2| IBITASHR 2 HE)

12 | |B|11\§%W°m



[=F=PIN; IBITAs Major International Exhibitions

—
.

2. THIRERIE WA S| IBITASL HIFE 2FSE21S7|Rigl=] JCCA HFUtXIZ

12 47|6EL= 44 E

T 48 V|2 A7 |YSYSIE 01202 M270 212 B= S0t 47|12 S1-0] FH0] =R S4
7| EELe= FHBTA0| Lot B4/ |PSY=ITU0| FH| 44E Soff 20| M= o, =HIF
EjMHuHEe| 25E OMT2 REMYUAIS HHOIH SA7|USLE] HolHAIZ S5 EH0UH 25
JEFTRIER, ZetipiEe], HieIHE sAStIERIS St 25S Sl o= SA7IY S
Floll 7 1S Y=lef 7I12io| FHotH HAIHAL L QUL

U712 S47|UEYE 2F2 M2R 439 &S0 "BV (Y2 228 WV (Y= 2te JHS=
0] 5| =0 GRACE. 1. 7T Z22Y 2. 225 US4 7YY 3.0XZ-ESGC Y 4. XHSAY|
o 24 5. USE S HESS SEILNZ M27H S47|Y SY=Fo2 HYoIAUL

r
ol
]
18
e
ton

-
(A)=HIFEMLLAHS| IBITA 258 21F2 X 288U (ADMIFHYEL!
JCCAQIXIH 21E)2t MF= UCLE)tHECIAIN FRRetS MIZSIUL OIXIH 2lE2
IBITARIS| HFHACZ "NFSFIZUSH = MFEEAIMF SEok= XA &= XY 2
= 2EHUS AR [Y, RVIs, 2714, 2TURE SISAES MAXL S50t H=0
XF= SFE0I2ks 80 AMZEMAXR] BHESIZ LM AFALZH= A7|7} ZIQUTY 11 5HEA
UOZ |BITARt 7ILUSH HHAS 517|2 Lt 9iR{CE O] JCCAL} IBITAS| AOZ KIFE
SIEFSREMAUZ IBITAS 52| HEHS St MFetdZC15Eal 2l3A & MiF=7 | oHel
=

= o
= NP0 TS HALE 71| SAT =HFELE WS

o

212k 3| IBITA= 45711= 7570 &%
SRE| T H ol LSS TZ010] et=4-27|8S AlHoll U= 222 SHTAl M
=82(0[.

3. 53 MR ¥ I SYUSt HIZS CIXYS J1ZOR NIB0A SwH 0|

)

LEV IS &Y Je, SAH DY M=, Mgt 7H, M=t LEAV 7L 88 Q22 WAl e =55 2t =4 2t TARS A=A
EZ2 O=0ME S5 78] FXRZ2 o BlR(Temu) 7t 2HAICE. EIRE= 20223 98 £A] 0|= 16002t A4 09| HXIS
2022'3 118 0|2 E SMIHK| tHEES| 717 SOt 0|=9] UAE0 Lt 1=252(0(2] 2E 7HE|12|0|A 7+ B0l 225
£ AHABIAL QUL D=0 SEet Al 21 o7iE 2ol =24 §= 7152t HIF, 0159 98 2212 HIF0|A= 00| S=Z2t0[H|0]

O HAEHN 2AE & HF= 2 TR th7 |2 HET(Pinduoduo)2| 28JAIR! PDD Holdings2| At&|At2, PDD Holdings 2
S B O|= O ERS 72 SSHS0|Ct

4, AR 2T OFA|OHCosmoprof Asia2023) S2ZAHIMO|A 71| 2Z AH
2023HE “BALDT2T OA|0KCosmoprof Asia2023)"= 11214~16UEREAMEHEIME), 118
15~17L(ZARHNH) 7HO5HH TADE OfA|OF 2023% SAIHZSICE SHYE 35U 2E HAXE, EH
ETHK| RE| A M 20101 Z2H Z7IotH IBITASIE 22 SIMEME, IARMMES SI2UHE 24 514
SHE| 3 TADT 7|2 OF 1007HAPE &7 HIEC 2 S/ H7FAL 28BS0} 53], COSMOPROF ASIA
= == FANE AMAN| CHSH B2B MA|S|2 KMIE Sector= Personal care Cosmetic & Toiletries,
Beauty Salon, WY, T3 & 274, 5{|0] S22 0§ T BLICE. COSMOPACK MA|E|E= SA| 712
0 COSMOPACK ASIAO= 212 & &, Contract Manufactring, 1At & 2 E7 |2, D2IE & 2t |
MNEZI0|HE0]| 27 Ioh= MA|Z0|CH(FAZTZ I AZ|RDES  2tAH|0|HA TADOZ2O S22 FA
QOO 8IS JAQOSD (A7120]) 02-6268-260622 2OJ61H A7t MAE4 5t 4 QICt

|B|'|;{\§I'W3i;ia!"'k' | 13



IBITAs Major International Exhibitions

82| ISSUE

The Green Cost
— by Alex Wynne —

Supply—chain tensions, rising energy prices and increased
shipping costs have seen the price of raw materials skyrocket.
These rising costs combines with growing demand for
products made from sustainable materials, has raised
questions over whether companies will be able to access the
materials needed and justify the cost of producing eco—friendly
packs.

Depending on the material, different scenarios apply. Albéa
Vice President of Innovation and CSR Gilles Swyngedauw
comments: “Globally, the supply—chain crisis is impacting
everything, from products like wooden pallets to new products,
whether it's disruption in supply for certain raw materials
with extremely costs.” When it comes to plastics, he says:
“Since the start of the pandemic, we have seen the cost of
and demand for virgin material increase because of a lack of
supply. Last year the surge of the virgin resin price made the
price of some recycled resins less expensive than virgin, but it
is all very unstable.” And even if the cost differential has eased,
there are other factors in play. “One major fact with recycled
content remains that it is currently less competitive than virgin
plastic. Sometimes it's more expensive, and it often has the
impact of degrading productivity,” says Weidenmann.

Verpack Sales Director Bruno Lefébvre adds: “Recycled card
increased in price by around 50% in 2021, whereas solid
bleached sulfate increased by between 15% and 20%.” He
continues: “everything has increased:--paper, cardboard, inks,
hot-stamping films, energy cost[---] We have seen some very
ambitious projects in terms of sustainability grind to a halt
because the prices of recycled products have exploded, as
have lead times.”

Lack of materials

Then there is the issue of availability of sustainable materials,
with demand already outpacing supply for most raw materials

before the supply chain crisis hit. There is also significant
competition for recycled content from other sectors, notably
the food and drinks industry. “Everyone is surging towards
recycled resins, and there isnt yet enough volume to answer
demand, not just in packaging but in manufacturing in general,”
says Swyngedauw. The solution needs to be a combination
of more harmonization in recycling standards, improvements
in recycling capacity, more design—for-recycling and the
use of chemical recycling where mechanical recycling is not
possible, he says. “The train is in motion, but it will take time,
and it necessitates a lot of investment. Who will pay for that
investment? That's a big question mark,” he says.

Capacity is also an issue in areas beyond plastic, observers
say. “All our customers today want molded pulp, and there
is not nearly enough production capacity,” says Verpack’s
Lefébvre. “It almost needs new factories to be built. There are
projects in the works, but it won't happen overnight.”

However, certain players say that sustainable developments
that have stalled in recent months have been down to technical
barriers, rather than supply—chain issues. “Our customers that
have put launches with recycled content on standby have all
been linked to technical issues,” says Weidenmann. “They will
go ahead, it will just take a little longer.”

Equally well, for complex packs like samples, for example.
“The problem is more that all the materials are not yet market—
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ready for the type of technology, rather than an issue of
supplementary costs,” says Arcade Beauty's Global CSR
director Claudie Guérin.

But market players laud significant progress over the past
year despite the ongoing challenges. “Science is constantly
progressing, and we've already made a lot of progress. We
used four times more recycled material last year than the year
before,” says Weidenmann. “It remains limited in terms of
overall quantities, but it’s still grown fourfold.

Supplier diversification

For the uptake of sustainable products and processes, the
impact of the current tensions depends on a range of the
current tensions depends on a range of variables. “There is no
tangible link between the supply—chain crisis that the global
industry is suffering today and the adoption of more sustainable
solutions,” comments Remi Weidenmann, Executive Director
of Texen PSB Industries. “What is undeniable, however, is that
this crisis has highlighted a certain number of products that
were mono-sourced, polymer for which there were just one
or two suppliers, and that has reactivated a strategic subject:
We can't afford to depend on just one or two manufactures for
a given raw-material. This will be a great opportunity to move
towards sustainable solutions.”

He continues, “Of course we already knew this, but it meant
added pressure, so we reactivated the approval process for
new suppliers and materials, and within that, we have tried to
approve as many sustainable materials as possible recycled,
recycled and bio—based products rather than pure hydrocarbon
products. We needed to diversify, so that's where we decided
to go.”

Group Pochet CSR director Nicolas Piffault tells a similar story.
“For Certain materials that were

“Recycled card increased in price by around 50% in 2021,
whereas solid bleached sulfate increased by between 15%
and 20%. We have seen some very ambitious projects in
terms of sustainability grind to a halt a little because the prices
of recycled products have exploded, as have lead times.” -
Verpack sales Director Bruno Lefebrve

only derived from petrochemical sources and that have
become difficult to source, we have been able to replace
them with alternatives that were bio—sourced thanks to strong
partnerships with our suppliers,” he says.

In this sense, the current tensions have in a way accelerated
the adoption of sustainable options. But other players give
a more nuanced view, pointing out that current costs and
supply—chain problems can also be a barrier to developing,
upscaling or sourcing new materials.

“Raw-materials costs are spiraling, and that can be a barrier to
taking our time to developing new materials serenely, because
we have been struggling just to source materials in general,”
says Verpack Sales Director Bruno Lefebrve. “That’s never
good for innovation.”

IBITAs Major International Exhibitions

Bring it back home

One area that does have an impact on sustainable strategies—
notably on carbon footprints—is the re—shoring of production.
“The customer is more sensitive to local purchasing. That’s
changed a lot, it wasn’t the case in 2019,” says Arcade
Beauty’s Guerin.

With tensions on transport and higher awareness of the need
to diversify sourcing to secure supply, the cost—benefit ratio of
manufacturing in the region where a product is manufactured
and filled has shifted. “Re-localization had an impact on costs,
and that has diminished with the crisis,” says Swyngedauw. “It's
easier to envisage re—localizing today because of this, more
than a year ago.” Nevertheless, local production will never be
a solution for all brands and products. Further moves can be
made, however, to source raw materials used to make their
packs more locally.

Indeed, suppliers that already relied largely on local sourcing
have been less impacted in recent months than those
sourcing globally. "Transport hasn't been a problem for us,
because our production and sourcing are almost exclusively
European,” says Bormioli L uigi Prestige Beauty Business
Unit Director Simone Baratta. “That benefits us in the context
of the current pressures on transport. If you want to offer
sustainable products, you need to prioritize a European supply
chain for sourcing raw materials.” For certain products, notably
plastics, however, there is little or no production in Europe,
and this remains a barrier, although opening up sourcing to
new suppliers to mitigate supply chain risks, notably with
sustainable products, is seen as a potential solution.

Meanwhile, many have now accepted that sustainability comes
at added cost, “Today, we can’t stop using hydrocarbons
and move to fully recycled plastic or other materials without
there being an impact on cost. Local consumption is more
expensive, but it's a decision. At Texen, we use local green
energy; it's more expensive, but that's the decision we've
made, aligned with our vision,” sums up Texen’'s Weidenmann.
Cost and complexity are for the moment part and parcel of
making packs sustainable.
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